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o~ An ‘Emergmg Wlarl{,ets Multinational’ \ !‘ Redington
with a multi-faceted approach of

DISTRIBUTION SERVICES
No.1 Technology Third Party Logistics
< , distributor in MEA Services through ﬁ
B

and No.2 in India ProConnect

Distribution of IT
Consumer, IT Enterprise,
& Mobility products

Support Services
through Ensure I

&

Expanding the reach

' & coverage for over

e, 230+ brands through
38,230+ partners

$7.3bn+ company
M with strong double
digit 13 year CAGR

(Revenue, EBITDA & PAT)

An Emerging Markets
player with in- / \

country presence \ /




Our Mission and Values fRedington

“Our mission is to offer a robust techinology-powered platform to
enable a seamless flow of products and services”

ADAPTABILITY COLLABORATION KNOW-HOW
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Our Transformation fjRedington

IT CONSUMER + IT ENTERPRISE
+ MOBILITY

1993-2002 : The Emergence 2003-2011 : The Proliferation 2012-2020 : The Expansion




Our Presence B Redington

TURKEY INDIA SSA

1 market 1 market

/-N

5 markets

Enviable “In country” presence in
37 markets

No.1 or No.2 position across all markets

oy,

=Y 4

“High potential” markets

Presence across product categories

Portfolio of Marquee brands

AFRICA \/ MIDDLE EAST

22 markets 8 markets




Our Expansion !jRedington

BRANDS ::I:\TI:NEER; EMPLOYEES  MARKETS OSF‘:E:S WAREHOUSES
230+ 38,230+| | 4,032* 37 75+ 220+*
—— 1 25 5 1 3 1

LSS * widu @ | i

*Figures does not contain the details of Ensure India which has been divested in Jul’20




Our Board Of Directors B Redington

Independent Directors

CHAIRMAN

V. S. Hariharan
Ex. Vice President, Ex.President,
Hewlett-Packard, Ingram Micro,

Singapore North America

Prof. Ramachandran Keith WF Bradley

Professor, Corporate
Policy & Strategy
1IM, Bengaluru

Executive Directors

S V Krishnan
Whole time Director

Raj Shankar
Managing Director

Tu, Shu-Chyuan
General Manager
Business Development
Synnex Tech, Taiwan

B Ramaratnam
Professional
Director

Non-Executive Directors

Chen, Yi-Ju
Senior Manager —

Finance Planning & Mgmt
Synnex Tech, Taiwan

Anita P Belani
Sr Business & Human
Capital Leader

Udai Dhawan
Founding Partner &
Head of India,
Affirma Capital



Our Experienced Executive Team B Redington

Raj Shankar
Managing Director

£ 2L

P S Neogi SV Krishnan Ramesh Natarajan J K Senapati, Gautam Hukku, R Venkatesh E H Kasturi Rangan Dilip Sharma
Chief of Staff CFO & Whole CEO, India COO, India President, Apple President, Enterprise  MD, ProConnect COO, ProConnect
Time Director Distribution Distribution & Mobility Group  Business Group Logistics, India Logistics, India
Sri_ram GaneShan Aloysius Jeetendra Berry, Rawad Ayash, Jim Mathew Sayantan Dev S Chidambaram Serkan Celik,
Director & Chief Fernandes President, President, President, President, Sr. Vice President, CEO, Arena,
Financial Officer, President, IT Volume, Mobility, Mobility, IT Value ProConnect Turkey

A

MEA IT Volume, Africa Middle East Middle East Africa Distribution Logistics, MEA




Our Shareholders

Others,
12.27% Synnex
Mauritius
Mutual Ltd, 24.2%

Funds, 11.5%

Foreign
Institutional
Investors &
FPIs, 36.3%

MUTUAL FUND

FRANKLIN. TEMPLETON.
INVESTMENTS

EI Ruane,
Cunniff &
Goldfarb
A
[MITIMCo

[ Dimensina

'DIMENSIONAL FUND ADYISCRS LTD.

!jRedington

HDFC Mutual Fund

Fidelity Management & Research (FMR)
ICICIPru Life Insurance

Fidelity International

Franklin Templeton Investments

Acacia Partners (Ruane Cunniff & Goldfarb)

Massachusetts Institute Of Technology
Investment Management Company

Dimensional Fund Advisors



Redington

Business Overview



Distribution Business



Distribution Business Model fjRedington

CHANNEL PARTNERS

®
“. @ .‘
®g00®

Market Knowledge & Access

Inventory Management

Partner Recruitment & Enablement CHANNEL
PARTNERS

BRANDS

Credit financing

Supply Fulfilment

Order consolidation

Nimble on Variable Cos [Technlcal Support & raining

4

*Retailers include Retailers, Large Format Retailers (LFR), Multi Brand Retail, Brand Stores



Distribution Business

B Redington

BUSINESS INDIA MIDDLE EAST AFRICA TURKEY SINGAPORE SOUTH ASIA
fRedington
DISTRIBUTION ~ 2rena !‘ !‘ !‘ !‘ t‘ !‘
ik PLUS”
IT CONSUMER IT ENTERPRISE MOBILITY
Laot Printers Networking Software Cloud
aptops :
P ﬂ\‘rJ‘;‘.’ 7 4 ) Smartphones
.  CTTT
. _ 7Rl Pygs
Print Digital Print = o y §o
* 2Supplies Solutions e el
- E Servers & Storage Security Sl'l:fs::::ﬁi
Consumer
Lifestyle
products




IT Consumer Business B Redington

Exclusive Retailer ] { \
E-Comerce ] 8-12%
Gross LFR )
Marginsin i _ _
IT Exclusive Retailer ] customer
Consumer E'CO'L"F':”CE % .79
business Multi-Brand Retailer ]
Reseller ] \ /
PRODUCT CATEGORIES . _ITCONSUMER'S | BRANDS#

CONTRIBUTION TO

laptops  Printers REVENUES* m . fEL,: Canon

é 41% é
' l‘l_ Ili . °z::s:.z::t s ) pson - - [

41% 5 (ﬁ[”] B8 Microsoft i
| Indigo
s W sandisk [EG

_________________________________________________________________________________

Consumer
Lifestyle

products

_______________________________________________________________

*Figures as on H1FY21

lsratie s




IT Enterprise Business B Redington
[ National SI/ OEM } o 20% >/ﬁ

Gross . =
Margins in National SI / OEM |
IT -~ ) Customer
Enterprise Value Added Reseller | | 5—15%
business Corporate Reseller ]
ISV ) \ 4
PRODUCT CATEGORIES . IT ENTERPRISE’S - BRANDS# | |
i Networking Software Cloud CONTRIBUTIOZ‘ | “;;’amazon APC VMray /\ AUTODESK
‘.ﬂ‘fﬁéﬂ/ 0 | TO REVENUES i llBarracuda © BROADCOM Al AVAYA
b ——— ' cisco CITRIX |
i . A\l = 11 IN COMMSCGPE (. Cambium Networks” \‘ ') i
boubiss > :
’@ ~— $ » @esrl FE:RTINET ;AWEIE
i Licensing & .. Microsoft |
i Servers & Storage Security 35% NUTANl Hewlett Packard

Subscrlptlon

"NetAp”

CECLRITE | i Enterprlse NCOmpUtlng P |
i | ORACLE Mpalosl'c g pc Quest |
% ‘ ‘ )sas 4@ RedHat /%) TREND. \veeam |

L ___________________________ 21% { szmantec -—TycoEIectronics vmware

*Figures as on H1FY21

lsratie s




Redington Cloud Business B Redington

Our business Our Major Competencies
. . )
Enabling channel partners to auto provision,
consume, view consumption reports, subscription
L management and monthly billing of Cloud services y
Distribution 4 Team Strength : 78 )
Element Services Cloud Solution Architects, Cloud Consultants, Cloud
Element Engineers, Advanced Pre-sales, Field Sales, Digital
\_ Marketing Y,
Endt d soluti including 24*7 t A
Down-selling of Redington team n. o er|1 sdo u |ops |r1c u Imgd suppor
Cloud products provides Managed services, clou .momtormg,.c ou rpanagement,
——— s Servi B . reactive & proactive services
i:E:_;—?i .‘:_:'.eglgr%igeg eI'VICES, OCUSSIng k j
B - on SME/Mid Market - ~
Office 365 | L,-‘l;l;lr:‘z&.nii .
7 office Az clientele Offering partner training and enablement services
ORACLE to help partners improve their value chain

Registered + Cloud +  Enterprise
6000+ Partners - Customers 330 Migrations 100 workloads




Redington Cloud Managed Solutions (RCMS)  BRedington

FEATURES OF REDINGTON CLOUD MANAGED SOLUTIONS

Assessment workshop
ih Redington and Partner works with Customer IT team to do assessment
/O workshop and validate customer readiness for cloud

—

L]
mramazon

08 webservices

= Microsoft
Azure

proposed to customers considering security and optimized cost

Migrate
Step-by-Step processes of Migration in order of criticality and testing

outcomes on Cloud

Architect
Findings from application/Infra details via assessment, cloud solution is

ORACLE

%, Rend Manage
] : Continuous processes with proactive monitoring to ensure the infra is
L = ALWAYS managed & optimized with respect to utilization and new needs



Mobility Business

AT
Gross
Margins o
in 'E

Mobility g
Business

.

PRODUCTS

Smartphones

____________________________________

*Figures as on H1FY21
#lllustrative List

2-Tier
Model

21%

c DQ@W

>_

36%

EE—— -
Distributor .

MOBILITY CONTRIBUTION TO REVENUES*

B Redington

E-Commerce

LFR

Brand Store

A

6—10%

Regional
Distributor

LFR

Retailer

G Customer

Retailer

LFR

Sub-D /
Reseller

6—10%

BRANDS#
G |
Inflnlx

NOKIA
hm

motorola w

Plxel

y Google




Services Business



Services Business B Redington

INDIA MIDDLE EAST  AFRICA

— ¢
Logistics — BErocomest <)

nnnnnnnnnnnnnnn

S upport Divested
& ensure in Jul’20 !‘ !‘

Services

f’ ProConnect SERVICES CONTRIBUTION TO REVENUES*

Integrated Logistics

a Redington company

* Subsidiaries of Redington India Limited

* Third Party Logistics player offering
v' Warehousing;
v Transportation;
v Value added services

*Figures as on H1FY21




ProConnect India % ProConnect

Integrated Logistics
( Revenue Contribution from Services\ 3 Redington company

H-m Wholly Owned Subsidiary of Redington

15% .
= Warehousing

Y

L' {==} ) Integrated Third Party Logistics partner = Transportation

Others

Wofigures J
V PAN India presence ( Revenue Contribution from Industri&

m Consumer Durables

E-commerce
ﬁ% 160+ Warehouses

Telecom & Infra
11% 11% Apparels

I Sf . . FY20 figures m Others J

6.4 mn Sq.ft. in operation
( Revenue Mix: Captive vs External\

7%

H Redington Outside Biz

109,
}.i’.‘ 20+ Customers across 12+ Industries 299%
() o 87%

49%  65% 799  84%
e —
] 6 —
@ 20,200+ Pincodes

FY15 FY16 FY17 FY18 FY19 szy




Redington

Risk Management



De-risking Strategy By Diversification !jRedington

Our rich product portfolio consists of diversified
Brands and diversified product categories under the
same brand

37 Markets

New

Presence in multiple markets ensures diversification of
risk as well as ensuring Kaizen’s continuous
improvement

MARKETS
Adjacent

Our strong and seamless partnerships and dynamic
business model ensure that we stay relevant in the
everchanging technological environment

&
_ 5 |india
[J]
-g P > o Foraying into new lines of businesses, leading to
S ' - incremental growth as well as diversification of risk
A 1B d Existing Incremental New 230+ B d
ran PRODUCTS +erands




Inherent Risks & Mitigation Measures FjRedington

Invoices in foreign currency; CHANNEL PARTNER 1
Currency risk
VENDOR —> DISTRIBUTOR CHANNEL PARTNER 2

CHANNEL PARTNER 3

Purchases products; Sells products on Credit;

wk Wk

Risk

Inventory Risk

Receivables Risk *

Currency Risk

Measures

Stock Rotation

Price protection
Marketing Support
Prudent Provisioning

Collection of post dated Cheques
Performance linked pay-out only on collection
Strict internal parameters for overdues and bad debts

Hedging all exposures

India — ~84% of purchases in rupee dominated
invoices, forward cover for the rest with premium
becoming a part of COGS

MEA — Currencies pegged in USD and USD
denominated transactions. Effective forward controls
and local currency borrowings

CUSTOMERS

Effect of Mitigated Risk

Inventory provisioning at
0.04% of Revenue
since 10 years

AR Provisioning at
0.10% of Revenue
since 10 years

Ensuring risk
adjusted

Consistent business returns

performance despite
fluctuating currencies




% Redington

Financial Performance



Performance track record



Performance Since Listing

B Redington
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*Post acquisition of Easyaccess Financial Services in FY 08 and Arena in FY 11. ” Post sale of Easyaccess Financial Services



Performance Snapshot fRedington

>,15,138 EBITDA 10,714 PAT 5,152

R:6%
CAGR* “A’ I I CAGR :7% V

FY15 FYlé FY17 FY18 FY19 FY20 FY15 FY16 FY17 FY18 FY19 FY20 EY15 FY16 FY17 FY18 FEY19 EY20

WC days m ROCE
I I N% 18.1%

FYi>  Fvie  FYl7 FVI8 FY19 - FY20 FY15 FY16 FYl7  FYl8 FY19  Fv20 FY15 FY16 FY17 FY18 FY19  FY20
Provisions Cash Flow from Operations Free Cash Flow
0.10% 15,400
9,671
0.06%
FY15 FY16 FY17 FY18 FY19  FY20
- - - -
Provision for AR-% of Sales .
FY15 FYl6 FY17 FY18 FY19 FY20 EY15 Fl FY17 FEY18 FEY19 FY20

e nventory charge-% of Sales

#ROCE is calculated net of cash and on average capital employed m




Annual performance track record FJRedington

Parficulars H1FY21 FY20 EY19 FY18 FY17 FY16
Teitsll e 2,45,080 515,138 4,65,994 416,417 3,97,362 3,44,198
Growth YoY 1.9% 10.5% 11.9% 5.8% 15.4% 12.0%
EBITDA 5411 10714 9619 8,555 8,662 8,176
Growth YoY 6.6% 10.4% 12.4% -1.2% 5.9% 7.3%
PAT 2,646 5,152 5,078 4,816 4,642 4,235
Growth YoY 10.2% 1.5% 5.4% 3.7% 9.6% 9.6%
Networth 44,873 43,089 39,060 35,306 31,479 29,494
Capital Employed* 25,688 48,505 53118 54,759 49,741 57,353
EBITDA Margins 2.2% 2.1% 2.1% 2.1% 2.2% 2.4%
PAT Margins 1.1% 1.0% 1.1% 1.2% 1.2% 1.2%
ROCE# 25.2% 18.1% 16.9% 16.1% 15.4% 15.4%
ROE 12.0% 12.6% 13.7% 14.5% 15.3% 15.6%
EPS (2) 6.8 13.2 12.8 12.0 1.6 10.6
?;fk Value per share 114.9 110.3 99.8 877 78.2 73.2

*Closing Capital Employed
#ROCE is calculated net of cash and on average capital employed m



ROCE vs Cost of Debt Capital B Redington

Consistent Focus on Capital efficiency

INDIA OVERSEAS
Return on Rupee capital Return on Dollar Capital
Value Creation 14.6% Value Creation_22.6%
™ 4\
7 O
30.0% ) \‘ 30.0%
]
25.0% I 22.6%\‘ 25.0%
l [0)
20.0% 15.5% 15.50/1 M : 20.0%
15.0% o ‘1 || I 15.0%
o, |
10.0% 6.6% 7.4% 6.9% 1 8.0% 10.0%
-— ——— — —®
5.0% \ 5.0%
\ﬁ/
0.0% 0.0%
FY18 FY19 FY20 H1FY21 FY18 FY19 FY20 H1FY21
—e—ROCE —e—Cost of Debt Capital —e—ROCE o Cost of Debt Capital

*ROCE is calculated net of cash and on average capital employed m




Quarterly performance track record FjRedington

Particulars Q2FY21 QI1FY21 Q4FY20 Q3FY20 Q2FY20
Total Revenue 1,37,861 1,07,220 1,26,773 1,47,956 1,23,543
Growth QoQ 28.6% -15.4% -14.3% 19.8% 5.7%
EBITDA 3.110 2,301 2,545 3,094 2,627
Growth QoQ 35.1% -9.5% -17.7% 17.8% 7.2%
PAT 1,758 888 1,192 1,559 1,301
Growth QoQ 98.0% -25.5% -23.5% 19.9% 18.2%
Networth 44,873 43,904 43,089 41,514 40,542
Capital Employed* 25,688 26,138 48,505 59,140 48,145
EBITDA Margins 2.2% 2.1% 2.0% 2.1% 2.1%
PAT Margins 1.3% 0.8% 0.9% 1.1% 1.1%
ROCE# 42.6% 20.6% 16.3% 20.3% 15.6%
ROE 15.8% 8.2% 11.4% 15.2% 12.9%
EPS (%) 4.5 2.3 3.1 4.0 3.3
Book Value per share (%) 114.9 112.4 110.3 106.1 103.6

*Closing Capital Employed
#ROCE is calculated net of cash and on average capital employed —



Top 5 Vendors !jRedington

38%
4% 5%
7%
8% 8% 8%
6% 16% e 13% &%
(-] 15% ©
15% s
17%
27% 27% 29% 26%
15% 22%
FY 16 FY 17 FY 18 FY 19 FY 20 H1FY21

APPLE HP Inc DELL EMC ®LENOVO ®=SAMSUNG = OTHERS

Note: Effect of Dell EMC merger is shown partly in FY17 figures and fully in FY18 figures m




Value Creation for our Shareholders !jRedington

“ BOOK VALUE/SHARE DIVIDEND PAYOUT

N
| = CAGR 16% 2 Avg DFO @ =217
of profits earned

o
& N

CAGR 12% o 3

tD

100

5.7
49

4.1

I 25%
I 32%

16
19
7
3
33
40
58
67
79
88
=z I 19%
z I 207%
Z I 0%

5 2 I 21%

=z I 19%

cz I 5%

&2 Il 5%

I 11%

& = I 20%
I 20%
I 37%
I 20%

3
<
Ln
< . I
o
FY FY FY FY FY FY FY FY FY FY FY FY FY| FY FY FY FY FY FY FY FY FY FY FY FY FY FY[Fy Fy oy By oevl ey
07 08 09 10 11 12 13 14 15 16 17 18 19| 20 07 08 09 10 11 12 13 14 15 16 17 18 19|20 o 0o W oaE G O 9 |

Note: Special dividend declared in FY17, to commemorate 10 years of listing

Note: Two interim dividends totalling to Rs.4.3 declared in FY20 —




Current year performance



H1FY21 Performance Snapshot B Redington

/" REVENUE 4 EBITDA 4 PAT
2% O 7% A 10% A
H1FY21: Rs.2,45,080 mn H1FY21: Rs.5,411 mn H1FY21: Rs.2,646 mn
H1FY20: Rs.2,40,409 mnj H1FY20: Rs.5,076 mn J H1FY20: Rs.2,401 mn J

" WC DAYS 4 ROE 4 ROCE#

15 days 12.0% 25.2%
H1FY20: 31 days H1FY20:12.1% H1FY20: 18.1%

” INVENTORY CHARGE AR PROVISION " FREE CASH FLOW
-0.08% 0.04% Rs.25,147 mn
H1FY20: 0.07% H1FY20: 0.07% H1FY20: Rs.6,731 mn

J J J

#ROCE is calculated net of cash and on average capital employed —




Performance By Market B Redington

Zin million

REVENUE EBITDA PAT

29% 7%
2,40,409 - * 2,45,080 5,076 f

5411 10% *

2,646
2,401

5%

4

3%

29%

%

17%

4

19% 1%

2,410
90,188 ‘ 87,269 ‘ ‘ 896
H1FY20 H1FY21 H1FY20 H1FY21 H1FY20 H1FY21
mIndia mOverseas mIndia = Overseas mindia mOverseas




India Performance B Redington

Zin million

REVENUE EBITDA PAT

90,188  |3% ‘ 87,269 72 ‘ 1% *

2,410

1,961
3%, ‘ 11 % 8% f
20% ‘ 48% 68% ‘
H1FY20 H1FY21 H1FY20 H1FY21 H1FY20 H1FY21
Hm Services m Distribution H Services m Distribution Hm Services m Distribution

Note: Services represents ProConnect & Ensure
Note: Services includes capital profits of Rs.4.4 crs on sale of Ensure India




Overseas Performance B Redington

Zin million

REVENUE EBITDA PAT
5% 29% 17% f
1,50,221 t e 4 s b
2,666 1.750
1,496
6% f 32% f 19%f
3% * 1% f 6% f
332 232
H1FY20 H1FY21 H1FY20 H1FY21 H1FY20 H1FY21
mSSA = META mSSA META mSSA  mMETA

Note: Overseas performance in c/c terms — Revenue (2%); EBITDA 20% ; PAT 9% m




Performance By Vertical B Redington

INDIA OVERSEAS GLOBAL
3% 3% 2% 2% 2% 2%
H1FY20 H1FY21 H1FY20 H1FY21 H1FY20 H1FY21
mIT = Mobility Services mIT = Mobility Services mIT = Mobility Services

Note: Services represents ProConnect & Ensure m



Redington Vis-a-vis Global Peers !jRedington

Net Debt to Equity a e e e
5 yr Avg ROE G e a e
1 3 4 2
5 yr Avg WC days e e (4] a
2 3 1
2 4 3 1
5 yr Rev CAGR 0 @ 9 a
>
Redington Global Comp 1 Global Comp 2 Global Comp 3




% Redington

Our Opportunities



India: Govt spending opportunities B Redington

Size of India's digital economy, = tilion, nomina

Share of total
economic value
e e India to attain a trillion dollar of
e ot economic value of digital economy
- —— el by 2025
emerging Dioubling farmers’
digital 49-50% income™
BCOGYSems
6570 gy
s00-850 India’s digital economy could contribute
| ~ 18-23% of overall economic activity by 2025,
1 e gEnarms . . .
oo 0| il senes® with more than half the potential coming from
scaling up new and emerging digital

3

201718 Business 2024-25
a5 ususl

Share of total

ecosystems
Make in digital india,
RS make for india,
make for the world®
B 18=23 + ™




India Opportunities f3Redington

* Covid 19 impact - CIOs to invest more in Security, Collaboration, Mobility & Cloud

* 5G to comprise 18% mobile subscriptions in India by 2025

*  Enterprise networking market is expected to post a CAGR of 5% between 2019 and 2024

* India public cloud market to reach Rs 63,000 crs by 2025

* India’s overall software market is estimated to grow at a CAGR of 8% between 2019-2024

* India Managed Security Services Market is expected to grow at a CAGR of 22% until 2024

* Indian cybersecurity services industry to hit $14 billion by 2025

* Digitalisation of SMBs could add as much as 5216 billion to India's GDP by 2024

*  SMBs can account for 30% of India’s public cloud market

* Both executives (69%) and employees (55%) acknowledge the need for further investment in digital
transformation as the top priority for organizations seeking to leverage any pandemic-induced cost savings

* India’s digital transformation market is expected to reach $710 billion by 2024

Source: Gartner, IDC, Global market Insights, PwC, Nasscom, BCG, CIO India, Qurate, McKinsey, Wakefield Research,
Cisco India SMB Digital Maturity Study 2020, Ericsson Report m




META Opportunities

VISIONd__Jd] 'A >
et b PO |

Artificial

_ 5G /

Source: Gartner, IDC, Research & Markets
@ New Dates in Oct 2021

!jRedington

Government ICT spending in MEA to reach $15 billion by 2023

Total smartphone connections in MENA will exceed 500 million by 2025
Al-based spending in META region will increase at a CAGR of 19% by
2023

loT revenue to more than double in Middle East and Africa by 2023
Cybersecurity market in MEA region is expected to register a CAGR of
14% during 2020-2025

Investments in digital transformation and innovation will account for
30% of all IT spending in the META region by 2024, up from 18% in 2018
Public cloud spending in META region will top S7 billion in 2024

Tech trends influencing Middle East ranges from 5G and 4G adoption,

upheaval in finance, to shifts in retail and Al




Redington Foundation B Redington

Foundation for CSR @ Redington (Redington Foundation), a trust formed by Redington (India)
Limited to implement various CSR activities towards the betterment of the society

Employability Skills Vocational Skills Training Equipping Activities Smart Schools
Training
=) Disability inclusive support Setting up smart class - Setting up Smart class
= Communication Skills .
Improving quality of OIS rooms
= Computer skills = education through Monetary support to Strategic association with
=) Personality Development Technology students =) Schools for academic
= Office Etiquette Sign Language for hearing ® Recognition to teachers upliftment

impaired Promoting schools in rural

=) Domain Knowledge Skills = Revamping of School infra

® Holistic self development areds

= Employment Generation




CONTACT US !jRedington

Compliance Officer

M. Muthukumarasamy

Redington (India) Limited

SPL Guindy House, 95 Mount Road,
Guindy, Chennai 600 032
https://www.redingtongroup.com

CIN - L52599TN1961PLC028758

Investor Contact

Sowmiya M
Senior Manager — Investor Relations
sowmiya.manickam@redington.co.in

IR Materials - https://redingtongroup.com/india/financials-and-reports/



https://www.redingtongroup.com/
mailto:sowmiya.manickam@redington.co.in
https://redingtongroup.com/india/financials-and-reports/
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