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EDGING TOWARDS A
BRIGHTER FUTURE

25
LONG AND

FRUITFUL YEARS

Dear Reader,
They say dwelling on the road to success is sweeter than
success itself. Redington’s India journey has surpassed 25
long and fruitful years, and stepping into the next year, we
are looking to march ahead getting stronger and better.
We have always been thankful to our Brands and Business
partners for their continued support. This magazine is a
small way for us to thank you for your everlasting backing
and we are driven towards serving you better.
It is an exciting road ahead in India, with developments in
IoT across various sectors taking centre stage.
We at Redington are always looking at innovating
ourselves by keeping a firm eye on the future.
The idea behind Edge is to talk about the latest happenings
within our ecosystem and in industries we are catering to.
It is to provide a platform for brands and business partners
to come and talk about their latest developments, and to
get to know Redington more closely.
Our success has been based on partnerships from the very
beginning, and this initiative is a start of something new.
We wish that this magazine would help one and all, and
together we edge towards a brighter future.
Team Redington
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THE REDINGTON
ADVANTAGE
CUSTOMER CENTRIC ORGANIZATION
Mr. Ramesh Natarajan
Sr. President

Dear Channel Partners,
It gives us immense pleasure to connect with your organization through this new(s) media, and share with you, the
tit-bits on newer technologies and how we can engage and build business opportunities on the
enterprise/commercial space. Technology is moving at a rapid pace and it is imperative for us to catch up with this
pace, else we will lose the race.
The Sales Regional Heads, whom you are familiar with, would now be in a position to render their services cutting
across all these verticals. We see this as a great opportunity to offer you a new set of businesses, of a completely
different nature, giving us a great composition of our deeper engagement and increasing business revenues.
The new sales team at Redington, would now also have Account Management as a concept, with account managers
who would be the single point of contact for your organization. They would bring in the complete bouquet of products,
which would help focus on building growth and strengthening the business relationship effectively. Of course, you
would always have the advantage of the Product Management team which brings the technology specific solutions
along with the Pre Sales Team.
Adding to these, you will also have the flavour of an experienced Marketing team, which has its expertise in managing
all business verticals, which would support your organization in generating leads and product demands, to help grow
your business.
With the new Branch structure, established this Fiscal, you would now have a single point of ownership, with the
branch manager, for any and all of your business requirements.
We are confident that you would find our sales organization, accelerating and speeding with a supreme sense of
urgency on your need for business and commercial solutions, and focusing on fueling growth.

WISHING YOU ALL A GREAT FY 2018-19.
Warm Regards,
Ramesh Natarajan
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In our effort towards building a customer focused
approach, we have regrouped our Sales Organization,
as "One Redington Team", which would now have
access to all product verticals spanning across the IT
Commercial, IT Consumer, Mobility, Emerging
business and Services.
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TALK OF THE HOUR - IoT
In the last few years, the world has shifted its focus towards being more digital. Everyone is on the lookout for smarter
technological solutions for their organizations. The world is headed for a new dawn, and in this midst, the Internet of
Things (IoT) has received its fair share of attention.
The IoT is assisted by the extensive availability of broadband Internet, WiFi and Bluetooth connectivity. It’s also been
made possible by the increasing miniaturization and growing functionality of the sensors and transmitters needed to
enable this communication. A number of reports have also claimed that the true value and potential of IoT will be
realized with a collocation of both emerging and developed economies. But there is a lot more to this technology.
Linking real-time sensor data with environmental data can provide intelligence of higher order to all the stakeholders
in the ecosystem. This linking has helped us to move the supply chain process from a reactive mode to a more proactive
mode. IoT in supply chain industry is going to enable organizations to work smarter, faster and more efficiently, and in
turn help them in their decision making processes.

IoT IN SUPPLY CHAIN

IoT IN INDIA

Research has shown that about 70% of retail and
manufacturing businesses have started transforming
their supply chain processes.

In the recent past, India has made the headlines for the
right reasons with a number of initiatives being taken
towards making the country more digitally active. While
India has joined the IoT bandwagon much later than most
of the other developed economies, the growth
expectancy in terms of the number of installed IoT
devices has been forecasted to be very high. In fact, the
present installed base of 0.06 billion units has been
predicted to grow by 31 times, ie. To 1.9 billion units by
2020 with a market size of $9 billion (as per Deloitte
NASSCOM IoT study).

Whether it has been warehouse management,
shipment, fleet management or delivery, IoT has made a
major impact. An IoT enabled supply chain can be
imagined on the lines of a smart interconnected network
that binds together multiple tiers of suppliers, contract
manufacturers, service providers, distributors and
customers, physically located across different regions of
the world.
With the deployment of sensors and devices, every inch
of the global supply chain has become a data point which
can be captured, evaluated and later fine-tuned in order
to increase efficiency.
This deeper intelligence can come to life in many
different ways when it comes to supply chain data and
intelligence – from automation of the manufacturing
process to enriched visibility within the warehouse.

While IoT is still in its nascent stages, the B2B space is
predicted to have a much better penetration as
compared to the B2C space. While the overall readiness
of companies is low at the moment, businesses in the
supply chain space have shown a keen eye in adopting
IoT systems.
However, for IoT to be truly operative and effective, all
members of one’s global supply chain must be truly
connected.
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NEW VISUAL IDENTITY
& ITS GUINNESS WORLD RECORD

The first thought that comes to mind about any organization is its name and its logo. The name paints the picture of the
organization and the logo gives it a personality.
As an organization, Redington has been continuously evolving. We have been transforming at every crest and trough of
a wave, the markets have gone through.
25 years ago, Redington’s journey began from one country and one location. Today, Redington is well recognized in 24
countries with 80+ sales offices, establishing market leadership in multiple geographies, from starting with just two
brands and moving to 200+ brands, and from a trickle of partners to 37500+ partners today. Therefore, we wanted to
create a logo which not only encapsulates the evolution but also delves into our now and the future. Redington’s new
logo was launched on 17th Feb 2018 in Dubai, UAE where 12480 USB drives were used by Redington to set a new
Guinness World Record for the longest line of USB drives to form the Logo
The new logo represents the modern, original and global way of doing things in Redington.

ABOUT THE LOGO

The new logo of Redington is a latticed geometric design, which symbolizes
and represents the synergy and oneness that Redington possesses as an
organization - be it with brands, customers, team, technology and the
ecosystem within its circle of influence. The energy is depicted by the
reverse white lines, which also signifies the common thread of Redington’s
philosophy along with the spirit running through the organization towards a
common good.
The new brand identity carries forward our core values on which the
company is built: Adaptability, Collaboration, Know-how, Objectivity,
Simplicity, and Transparency & Trust.
Our new tag line is “Seamless partnerships”, which has been inspired by
the long standing relationships that we have with our customers.
Throughout our journey, we have executed transactions with them in a
seamless manner, and doing so has become a Redington way of life.
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DELL INC., HELPS FUTURE PROOF CUSTOMERS
GLOBALLY WITH INTERNET OF THINGS TECHNOLOGY
Dell Inc., provider of the industry’s broadest Internet of
Things (IoT) infrastructure portfolio from edge to core to
cloud, is helping new customers across the globe, as well
as its own manufacturing facilities, to future proof their
businesses by embracing IoT technology. New
customers span a broad range of industries, from
building and industrial automation to video surveillance
and security, and include global automation technology
provider Emerson, energy management software
provider Talisen Technologies, video surveillance
experts Innodep, and ICT research and innovation
organization TSSG. Additionally, Dell is deploying its
Edge Gateways across several manufacturing facilities
after seeing productivity improvements during recent
proof of concepts in Brazil.
According to a report published by Dell Technologies and
the Institute For The Future (IFTF), emerging
technologies such as IoT, along with massive
advancements in software, big data and processing
power, will reshape society. In 2030 every organization
will be a technology organization &, as a result,
businesses need to start planning on how to prepare
their infrastructure for digital transformation.
Since building a dedicated IoT division in 2015, Dell has
helped organizations develop solutions that unlock the
data needed to enable faster, useful analysis, and
improved productivity. Some of the organizations that
have recently chosen Dell to help build their unique,
end-to-end IoT solutions, include:
• Chitale Dairy, a dairy farm in Bhilawadi, India, sells
around 60 million litres (16 million gallons) of milk
annually. From monitoring dairy cow habits and health
using IoT sensors to automating and improving milk
production through a high-speed, high-availability

network, Chitale Dairy is the top of the Indian dairy
industry. Everyone wins: the farmers, the company, the
community — and, yes, even the cow. Digital
transformation helps keep dairy farmers’ most precious
livestock to stay healthier and producing at a 10x higher
yield, through big data analytics, automated farmer
to-do lists and computerized breeding management.
This kind of transformation was nearly impossible just a
generation ago, and owes itself to a creative and
innovative use of technology that helps foster
opportunity for the farmers around them. Chitale Dairy
drives dairy production supporting 50,000 farmers and
200,000 cows. Chitale’s focus on animal health and
scalable productivity is boosting the local economy, and
creating higher-quality milk products. Chitale Dairy is
using Dell EMC Networking and Storage solutions and
manageability software from VMware.
Emerson, a global automation technology provider,
offers go-to solutions for chemical, oil and gas, and
power companies looking to control flow and pressure in
process operations via control valves. However, today’s
customers need the ability to utilize control valve data
through predictive maintenance & Industrial IoT (IIoT). To
address these needs, Emerson worked with Dell to
develop a new wireless valve monitoring solution and a
control valve condition monitoring service, built on Dell
Edge Gateways.
• Innodep, a South Korea-based provider of security and
surveillance software, wanted to extend the success of
its Vurix IP-Matrix video security management appliance
by capitalizing on the power of IoT. Already built on Dell
EMC PowerEdge R730 servers, Innodep worked with
Dell EMC OEM and Dell IoT to enable Vurix IP-Matrix’s
existing Dell EMC hardware stack by integrating the Dell
Edge Gateway 5000 Series. Innodep cut development
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time by 40% and can now offer customers enhanced
building security, greater interoperability, increased
performance and simplified support model.
• Talisen Technologies, a Missouri-based software
provider, chose Dell EMC OEM Solutions to help develop
their IoT solution. Talisen needed a flexible, reliable
network edge device to support its Enterprise
Sustainability Platform (ESP), a cloud-based building
energy management platform hosted inside a
datacenter infrastructure. As a result, the company
deployed the Dell Embedded Box PC 3000 and worked
with Dell EMC OEM to help bring its ESP gateway to
market on a global scale. Now Talisen can offer its
customers a compact, reliable gateway solution that
better supports accurate and robust Big Data analytics
capabilities delivered from a scalable and intelligent
converged infrastructure.
• TSSG, an Ireland-based, internationally recognized
center of excellence for Information and Communication
Technologies research (ICT) and innovation, was looking
to develop a world-class IoT testing environment to
expedite IoT research access to key verticals in the Irish
economy. Building on an existing close and positive
relationship with the center, Dell EMC offered
best-in-class infrastructure solutions and IoT expertise
to deliver an on-campus, multi-protocol, multi-domain
IoT testing environment for academic and industry based
researchers. With the test environment, TSSG will be
able to produce higher quality IoT-driven research to
support vertical projects that are pivotal to the Irish
economy, such as proof-of-concept designs for
agricultural applications. The chosen IoT testing

Boosts EQM
platform
coverage by
34%

Refines qualitycontrol sampling
precision
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environment consists of Dell EMC PowerEdge R730xd,
R730 and R630 with Dell Edge Gateways.
Additionally, Dell has replicated similar success within
its own factories. Recently, Dell’s factory in Brazil
streamlined quality-control in the production line with
IoT. The mass customization offered by Dell’s
build-to-order model posed a fundamental challenge for
quality control – variability. To overcome this issue, the
factory developed “Smart EQM,” or End-of-the-line
Quality Metric, an IoT-enabled solution based on the Dell
Edge Gateway 5100 that uses the power of real-time
analytic capabilities.
Today, Smart EQM has greatly refined the factory’s
quality-control sampling precision, allowing them to
increase Quality team productivity and reduce cycle
time. Other benefits include:

Reduces
EQM
cycle time by
15%

Raises
Quality team
productivity by
20%

Increases sampling
flexibility via
real-time data

Offers a
scalable, global
quality-control model
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OPTIPLEX AIO FAMILY

Master your workspace.

Space-saving, all-in-one business desktops that are easy to setup, secure and manage.

Learn more at DELLEMC.COM/OPTIPLEX

For enquiries contact: Delhi Rishi Computers 9910207446/9910207456, Jaipur Moretech Solutions Pvt Ltd 9414079124, Chandigarh Future Systems
9815003000, Mumbai Massif Marketing 7506206210/022-62437000, Pune Dikibi Technologies 9422324746, Surat Mahavir Infotech 9924145616,
Ahmedabad K2-Sukrut Technologies Pvt Ltd 9825048880, Secunderabad Prime Distributors 9581117707, Arsikere Comp-U-Soft 9448132482,
Visakhapatnam Blue wave IT solutions 7032984308, Chennai Computer Waves 9566245222, Cochin / Calicut Radha Electronics Pvt Ltd 9895704963.
Important Dell Details. Dell’s terms and conditions: All sales subject to Dell’s terms and conditions, see http://www.dell.co.in/tnc or on request. Goods
by delivery only. Mistakes:
right to decline orders arising from such errors. More information: Go to http://www.dell.co.in/details. Trademarks: Dell and OptiPlex are trademarks of
Dell Inc. Microsoft and Windows are trademarks of the Microsoft group of companies. All other trademarks are the property of their respective owners.
Copyright: © 2018 Dell Inc. All rights reserved.
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IoT IN SUPPLY CHAIN: TODAY’S SCENARIO

IoT has enabled organizations across the globe realize a number
of substantial benefits, such as:
VISIBILITY
The advancement of IoT in supply chain has enabled us gain a greater insight into exactly what is going onand at what
stage. Professionals in the industry can now have a much better understanding of where a particular item exactly is,
and for how long it has been there. Before IoT came into the picture, companies struggled to comprehend the supply
chain completely, and had data that required continuous updating. By the time they received the complete report, it
was much too late to make any significant changes or alterations.

ASSET TRACKING
New RFID and GPS sensors attached can help track location of a product real-time leading to collection of highly
important data. At any point in time, a manufacturer can use these data points and share valuable information, such as
knowing how long a product was kept in storage, how long it took to fly, what temperature it was preserved in, etc.

OPERATIONAL EFFICIENCY
IoT has enabled real-time visibility, which has in turn has allowed for information to be shared at every level. This has
allowed us to quickly solve any kind of deficiencies that might arise, leading to a more immediate rectification or
possibly even preventing the problem to arise in its entirety. The management can also see real time snapshots of the
supply chain analytics, and take their decisions accordingly.
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CUSTOMER SERVICE
IoT has enabled organizations to drastically reduce the amount of time from click to fulfilment, by simply redesigning the
supply chain process. The fast and effective delivery achieved through real-time data is now pivotal in order to match a
consumers’ expectations. Customers are also being updated with minute by minute details of where their item is, and
they can get notifications throughout the item’s delivery journey, right from transit to the final delivery date and time.

FORECASTING AND INVENTORY MANAGEMENT
IoT is helping organizations to automatically know when they would require replenishing their inventory. This has helped
eliminate any possible delays or inventory issues that might arise leading to a customer opting for a competitor’s brand.
In this manner, you won’t be missing any deadlines.

LOSS MANAGEMENT
In case of a loss of an item, there are sensors which can give us the latest data pertaining to where the item exactly is.
Any problems or weak spots within the supply chain can be identified before they become an issue that might later
impact revenue and customer satisfaction.

With an increase in the number of organizations looking at
implementing modern IoT solutions growing further more,
IoT is moving onwards and upwards.
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DIGITAL TRANSFORMATION FOR REDINGTON

FOURTH INDUSTRIAL
REVOLUTION
The availability of Huge Data and maturity in computer processing power have dramatically increased the capacity to
support decision making across multiple operations. The world has moved well beyond process automation and is
entering an era of cognitive automation. Some are calling this the “Fourth Industrial Revolution”. The impact of
advanced technologies touches virtually every industry and organization on many levels, from strategic planning and
marketing to supply chain management and customer services. Even Financial reporting and external audit are no
exceptions.

WHAT’S DRIVING THE DIGITAL TRANSFORMATION?
“Maturing digital businesses are focused on integrating digital technologies, such as social, mobile, analytics and
cloud, in the service of transforming how their businesses work. Less-mature digital businesses are focused on
solving discrete business problems with individual digital technologies.”
-MIT Sloan Management & Deloitte
Digital business is built on new computing infrastructure – the pillars of mobile, cloud, Big Data, and analytics –
accelerated by the Internet of Things (IoT), advances in machine learning, and innovations like Blockchain. These
disruptive technologies are giving companies the ability to radically change business models, and create new products
and services.
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TRANSFORMING THE BUSINESS
What do businesses need to do to get ahead of the widespread forces for change in our digital age? Key areas include
redefining the customer value proposition (what is being offered) and redesigning the operating model
(how it is delivered). Up to now, most organizations have focused on one of these areas through a set of specific
initiatives. Each has its own set of challenges and opportunities:
• Products and services, information and customer engagement can be redefined using the new capabilities for mobility,
interactivity and information access. The challenge then becomes how to monetize these new customer value
propositions.
• The operating model can be realigned so that customer preferences and requirements inform every activity in the
buying and selling chain. Doing this requires integrating all business activities and optimizing how data related to those
activities is managed and tracked. What are the business requirements for achieving the topmost level and full scale of
benefit?
Both sets of issues are best addressed through progressive stages of Transformation.

STRATEGIC PATHS TO TRANSFORMATION
It is found that the strategic routes to transformation can be summarized by three basic approaches. One focuses on
Customer Value Propositions and another on Transforming the Operating Model. Taking a more holistic and integrated
approach, the third combines those two approaches, simultaneously transforming the Customer Value Proposition and
Organizing Operations for Delivery.

UNDERSTANDING THE OPPORTUNITIES AND CHALLENGES
Redington has begun to explore the possibilities created by Digital Technologies and are beginning to build capabilities
in automation, freeing up employees to manage tasks that are critical for providing satisfying Digital Customer
Experiences.

VARIOUS DIGITAL INITIATIVES AT REDINGTON
We at Redington are also in process of building up the Social-Media skills and integrating data from multiple channels.
Redington apart from investing in streamlining internal operations through Analytics (for instance, using Real-Time
Analytics through management information systems) is also investing in the Analytics for external use to support the
business (such as building Predictive Analytics to make better product-sales decisions or improve management of
customer churn).
Apart from the above at Redington, we have already taken the following Initiatives and Programs, which will bring value
to its Partners and Vendors:

E-Commerce
Platform

Channel
Management
System

Analytics
as a value
added
service for
Vendors &
Partners

Digital
Marketing

IoT

Enablement of
Technologies
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AWARDS AND ACCOLADES

Cisco India & SAARC Partner Confluence 2017–
Redington India won the award for being the
Distribution Partner of the Year

Polycom Partner Summit ASCEND 2018 Redington India won the award for
Highest year on year growth for the FY2017

Veeam APAC Partner Summit 2018 –
Redington India won the award for
Best Distributor, India Award 2017-18

Commscope Annual Distributor Meet – 2018
Redington India won awards for
Best Distributor for FY2017 and
Best Distributor for TE Net Connect for FY2017

Redington awarded as
Distributor of the Year at Dell EMC
India Partner Summit 2017 in Monte Carlo
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of Mutually Rewarding
Partnership
Helping our Partners
Transform to the Digital Age
Transforming Channel eco-system through
successful collaboration with our Vendors
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Redington (India) Limited Ground Floor,
"Centre Point" Plot No. 8 and 11 (SP) Thiru-Vi-Ka Industrial Estate,
Ekkaduthangal Guindy, Chennai - 600 032
Ph:04442243353 | Fax:04422253799
www.redingtongroup.com
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